Executive Summary 
I. Company History 
Daniel Adkins and Rhonda Cain are co-founders of Integrated Wealth Counselors. Cain was frustrated with the growth of her own business and decided something needed to be done with the way business and wealth planning is handled.  She discovered the best way to own a successful business is by having a team of professional advisors to guide the business saying, “The optimal benefit for the client is for the Attorney, CPA, Insurance Advisor and Wealth Management Professional to all collaborate on the client’s needs from the beginning of the business creation and continually thereafter” (Appendix 2). With her co-founder, David Adkins, she created what is now Integrated Wealth Counselors. 
II. Key messages 
The purpose of this study is to evaluate three key messages of the IWC website. The tree key messages: they are professional and experienced, the services are private and confidential, and they provide simple business and personal wealth planning. These messages are stated explicitly and implicitly on multiple pages of the website. IWC aims to present themselves as a professional team of counselors with years of experience. They do this through exhaustive repetition of their experience and professionalism and through the presentation of the website. IWC puts the services required for business owners together in a single, all-inclusive package in order to simplify business and personal wealth planning. Further, IWC builds trusts with potential clients by providing an online privacy policy, disclaimer, and by reminding potential members that their documents will remain within the grasp of their personal professional team only. 
III. Target Audience
The target audience includes business owners, potential business owners, wealthy men and women, and upper-middle class men and women. 
IV. Writing Conventions 
The website uses a consistent format of headings and subheadings. The simple and consistent format coincides with their message of simplicity and professionalism.  
V. Recommendation 
The recommendation prompts IWC to include the price of their services as well as their business packages on their website. 
Integrated Wealth Counselors 
Business & Personal Wealth Planning Strategies Made Easy
I.  Introduction
The Integrated Wealth Counselors are a team of professionals working together to prepare optimal business planning strategies for their clients. Their website, www.integratedwealthcounselors.com, provides detailed information on how they work to aid their clients. IWC helps clients identify their needs and bring the necessary services together to provide a complete business planning package. Members are provided many privileges as stated on the “About Us” page. “Members will have many privileges that keep their wealth strategies in support of their business and wealth creation activities” (Appendix 1). 
Integrated Wealth Counselors serves clients with a coordinated approach to business planning that utilizes professional and business advice from various disciplines. The Integrated Wealth Counselors are not a law firm or an accounting firm. IWC will employ or contract professionals with expertise in areas not covered by the company. The team works in conjunction with lawyers, accountants, and various other professional contacts a client may need. 
Consulting categories include: 
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i. 
ii. Entity Formation	
iii. Financial Consulting
iv. Forecasting and Budgeting
v. Life Insurance
vi. Logistics and Operations
vii. Manufacturing Outsourcing
viii. Real Estate Consulting
ix. Taxation
x. Technology
xi. Web Design
xii. Web Marketing

Signing up for membership with Integrated Wealth Counselors is easy. A potential member simply fills out the member form online and a counselor will contact them shortly concerning their membership. Members and non-members may also purchase business packages by filling out an editable Credit Application and uploading it back to a member of the IWC team. Fundamentally, the Integrated Wealth Counselors provide an all-inclusive solution to client’s business and personal wealth planning. 
II. Key Messages
i. Professional and Experienced
ii. Privacy and Confidentiality 
iii. Simple Business and Personal Wealth Planning
i. Professional and Experienced
The Integrated Wealth Counselors want potential clients to know they will be provided a knowledgeable and skilled team of professionals when a member of the company. The website repeatedly states on various pages that the team is professionally trained and acts in a manner of professionalism.
The website states several times that the “Integrated Wealth Counselors has assembled a team of experienced professionals” (Appendix 1). Professionalism is important to clients, because they will be entrusting IWC with several of their important financial documents, so they must trust their team will act professionally and handle their documents with expertise. IWC’s “About Us” page declares clients will be utilizing professional business advice when members of the organization.
[image: David Adkins][image: Rhonda Cain][image: Dan Allen]By reiterating the professionalism and experience of the team, potential clients begin to relate the Integrated Wealth Counselors with that description. IWC furthers ensures that the consultants utilized by the team are experienced and professional. The web design consultant has “over a decade of marketing and website communication in North America” (Appendix 6).The page containing the list of consultants states, “Meet our Professional Team” which enforces the claim that they are professional.  
 (Appendix 2) 
[bookmark: _GoBack]The principal members of IWC Daniel T. Allen (Left), Rhonda Cain (Center), and David Adkins (Right) are pictured in professional attire. They look well-groomed, polished, and wealthy. They wear warm, inviting smiles that encourage an atmosphere that is welcoming and helpful. Adkins is pictured with an academic, stacked bookshelf behind him suggesting he is educated and well-read. 
All three principal members have short accompanying bios describing their experience in business. Allen spent ten years in public accounting, has extensive experience in evaluating lease/buy alternatives, business knowledge in areas of mergers and acquisitions, SEC filings and reporting, IPO’s and complex corporate structures, tax planning and complex corporate structures. Allen provides a great deal of business knowledge and experience as described in his bio. Cain was once Vice President/Chief Financial Officer of a multi-million dollar engineering firm. She is the co-founder of Integrated Wealth Counselor, and she brings experience in land acquisition and entitlements. Adkins is the co-founder of Integrated Wealth Counselors, and he brings “knowledge and experience in the areas of business and corporate law; real estate law; product distribution law; wills, trusts, and estate planning; asset protection planning; and commercial and real estate financing” (Appendix 2).
ii. Privacy and Confidentiality 
The IWC Privacy Policy clearly states, “Business planning and personal wealth preservation and succession planning are important and highly confidential matters” (Appendix 5).
Integrated Wealth Counselors understand the importance of the privacy and confidentiality of their clients’ information. In order to ensure there are no secrets or deception between the client and the counselors, IWC provides an online privacy policy (Appendix 5) and a disclaimer (Appendix 7). Integrated Wealth Counselors are interested in protecting their clients as well as themselves. 
Upon becoming a member of IWC, clients will receive a “comprehensive confidential worksheet,” (Appendix 4). The worksheet allows the strategic planning team to gather information concerning their new patron. The members are already being ensured of the confidentiality of their documents. 
The privacy policy explains the obligations of IWC to the client and the client’s obligations to IWC. The policy states IWC will inform the client of any developments in their file and will require them to sign off on any necessary consultant work. The privacy policy declares, “IWC promises to keep all information that you disclose to us confidential and not to disclose it to persons outside of IWC without your permission” (Appendix 5). 
The privacy policy informs members and potential members that married clients are represented jointly, meaning documents for both parties are used together. If a married couple desires to be represented individually and private from one another, they must notify the counselors so arrangements can be made. 
The disclaimer is meant to protect the privacy and confidentiality of IWC. If a member is looking for a lawyer, they should seek a law firm, not IWC. Any information shared with Integrated Wealth Counselors is subject to the privacy policy agreement, but is not protected by the attorney-client privilege. No attorney-client relationships are provided by the IWC. 
iii. Simple Business and Personal Wealth Planning 
IWC’s website tagline is “Business and personal wealth planning strategies made easy” (Appendix 1). This clearly shows emphasizes the benefit of working with IWC. 
Integrated Wealth Counselors aim to make business and personal wealth planning simple for their clients. They identify the client’s needs and “bring essential services together in a single package” (Appendix 1) The “About Us” page goes on to describe the counselors’ coordination with professional services. They work hand-in-hand with the consultants and the rest of the team to ensure all needs are met, so the client can idly wait while their business needs are being met.  
The benefits of becoming a member include access to professional consultants, periodic MAP (Master Wealth Planning Blueprints), and ongoing recommendations that ease the process of business planning. IWC’s member information page reads, “Our goal is to provide you with one-stop service” (Appendix 4). Basically, IWC does a lot of the work for the client, because that is what members pay them to do. The professional team will conduct a “round table” for the client and analyze their personal needs and develop their MAP which will then be shown to the client. The MAP includes, but is not limited to: Income tax reduction planning; business and wealth succession planning; asset protection planning; and estate tax reduction or elimination. With the MAP complete, the client’s road to success is simplified greatly (Appendix 4). 
IWC offers comprehensive business packages that are designed for business owners and aspiring business owners. This business package provides a simple and all-inclusive planning kit that can be used from a home computer. Ordering the business package is simple as well. Orders can be placed by phone or computer, and delivered directly to customer’s doorstep. The comprehensive package makes business planning from home easy (Appendix 3). 
The website is very accessible. All the links are clearly labeled, and the navigation of the pages is done with ease. 
III. Target Audience 
The target audiences for the Integrated Wealth Counselors website are business owners, potential business owners, wealthy men and women, and upper-middle income men and women. IWC has a qualified team that is capable of strategizing for the future of current business owners as well as preparing a potential business owner with a great plan to ensure a successful business venture. IWC also strategizes appropriate ways for a client to handle their personal wealth. In order to require a personal wealth plan, a person needs to have acquired a significant amount of wealth; therefore, a typical client would need to have a moderately high-income to afford and need IWC’s service, or a large accumulated wealth. The omission of price on the IWC website suggests it is an expensive investment to gain access to their team of professionals. IWC appeals to their target audience by maintaining a professional website that showcases the high-quality and success of the IWC business itself. 
IV. Writing Conventions 
Each link on the IWC webpage has a similar layout. 
Blue Bold Heading
Black Bold Subheading                                                                                                                          Paragraphs in Normal Black Font  
Links within paragraphs are colored blue and underlined. The important points on every page are separated by a line space and introduced with a new bold black subheading. By keeping the organizational patterns consistent the site is easier to understand.
V. Conclusion 
Integrated Wealth Counselors provide potential clients with professional service in a trusting and secure environment. The website clearly portrays a team of professionals who insist on aiding clients into a protected business future through extensive planning. Registering and becoming a member is simple, and the professionals are waiting to be of service. 
VI. Recommendation 
All aspects of the Integrated Wealth Counselor’s website are easily accessible, and the content is informative. The only features the website is noticeably lacking are the prices for their business packages and counseling services. The audience is able to infer the prices are expensive because of the extensive services provided by the IWC team, but in order to create a comprehensive webpage, the site should include price ranges. This would eliminate extra steps, such as calling or emailing IWC to learn the price ranges. If prices are not listed for a particular reason, the webpage should give that reason. 
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